Engage Your Sphere

The people in your sphere are your most important allies and get specialized and
individual attention.

Put your sphere on a 36 to Convert Touch
Campaign to offer value and remain top of mind. H
* 4 Touches: Telephone calls
« 26 Touches: Bi-weekly email offering some type of
information of value to the consumer
« 2 Touches: Events, get togethers, parties

* 4 Touches: Promotional direct mail, such as a calendar,
market report, etc.

Suggestions of Value

[] Share information about the market.

[] Share advice on financing and the home-buying process for
potential first-time buyers.

[] Be a connector. Have referrals ready to meet their needs.
[] Share interior design trends that are attractive to buyers.
[]

[]
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Engage Your Sphere

Enter additional information about your sphere
into your database.

[ ] Birthday

Anniversary

Home anniversary

Kids info

O o o O

Pet info

Things you learn from your FORD coversations (Family,
Occupation, Recreation, Dreams)

L]

[1 Anything important to them

Utilize SmartPlans for regular communication
with your sphere. H

[] Add the Quarterly Call SmartPlan to the people you have tagged
to remind you to call them.

|:| Explore SmartPlans and create additional to include
social media, texts, emails, and invitations to events.
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https://answers.kw.com/hc/en-us/articles/360026551793-Add-Contacts-to-the-Quarterly-Call-SmartPlan
https://answers.kw.com/hc/en-us/articles/360043029253-Create-a-Custom-SmartPlan
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